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RINGKASAN

Penelitian ini bertujuan untuk (1) mengetahui saluran pemasaran susu
segar di Kecamatan Jatinom Kabupaten Klaten (2) mengetahui tugas dan fungsi-
fungsi lembaga pemasaran susu segar di Kecamatan Jatinom Kabupaten Klaten
(3) menganalisis besarnya biaya, keuntungan dan marjin pemasaran susu segar di
Kecamatan Jatinom Kabupaten Klaten (4) menganalisis tingkat efisiensi ekonomis
sistem pemasaran susu segar di Kecamatan Jatinom Kabupaten Klaten.

Metode dasar yang digunakan dalam penelitian ini adalah deskriptif
analitik. Secara sengaja (purposive sampling) penelitian dilaksanakan di
Kecamatan Jatinom dan daerah penelitian diambil Desa Kayumas. Sampel
peternak yang diambil sebanyak 30 peternak sapi perah dan metode pengambilan
sampel peternak secara simple random sampling. Sedangkan pengambilan sampel
pedagang secara snowball sampling yaitu terdiri dari 2 pedagang pengumpul, 3
pedagang pengecer dan 1 pedagang perantara. Data yang diambil adalah data
primer dan data sekunder dengan teknik wawancara, pencatatan dan observasi.

Hasil penelitian menunjukan bahwa ada dua pola saluran pemasaran susu
segar yaitu, saluran I: Peternak — TPS — KUD — IPS, Home Industry,
Pedagang Pengecer, dan Konsumen. Saluran II : Peternak — Pedagang
Pengumpul — Pedagang Luar Kecamatan Jatinom. Fungsi-fungi pemasaran yaitu
melakukan sub fungsi pembelian dan penjualan, pengangkutan, penanggungan
resiko penyimpanan sementara dan menyampaikan informasi tentang harga
kepada pihak yang membutuhkan (konsumen).

Dilihat dari efisiensi secara ekonomis dari kedua saluran pemasaran yang
ada di Kecamatan Jatinom Kabupaten Klaten maka saluran pemasaran Il adalah
saluran pemasaran susu segar yang lebih efisien karena mempunyai marjin
pemasaran rendah yaitu 50,00 % dan mempunyai nilai farmer’s share tinggi yaitu
98,30 %. Dari hasil penelitian dapat disarankan Meskipun di saluran pemasaran II
efisiensi pemasarannya lebih tinggi dari saluran pemasaran I, akan tetapi
sebaiknya peternak menyalurkan susu segarnya di saluran pemasaran I, karena
selain di saluran I peternak lebih dimudahkan dalam sarana produksinya (seperti
kredit sapi dan pakan), peternak juga dimudahkan jaminan pemasaran susu segar
untuk jangka panjang.
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SUMMARY

The aims of the research are (1) To determine the marketing channels of
fresh milk in the Jatinom district of Klaten regency (2) To determine the duties
and functions of fresh milk marketing agencies in the Jatinom district of Klaten
regency (3) To analyze the cost, profit and marketing margins of fresh milk in the
Jatinom district of Klaten regency (4) To analyze the economic efficiency of
marketing system of fresh milk in the Jatinom district of Klaten regency.

The basic method of the research is descriptive analityc. Intentionally
(purposive sampling), the research was conducted in Jatinom district and the
research area was taken in Kayumas village. The sample of the farmers were
taken by 30 milking-cow farmers and the method of taking farmers sampling was
simple random sampling, while the taking merchant sampling was used snowball
sampling. It was consists of two merchant collections, three merchant retailers,
and a merchant middlemen. The data were taken from primary data and secondary
data by interviewing techniques, recording and observation.

The result of the research shows that there are two patterns of fresh milk
marketing channels; the first channel is farmer — TPS — KUD — IPS and home
industry (the outer wholesoler of Jatinom Didtrict), merchant retailers, and
consumers. The second channel is farmer — merchant collector — the outer
merchants of Jatinom district. The duties and functions of marketing agency are
performing the function of buying, selling, transportating, risk of temporary
storing and delivering the price information to those who need it (consumers).

Viewed from the economically efficiency both marketing channels in the
Jatinom district of Klaten regency. It is concluded that the second channel is the
most efficient of fresh milk marketing channels because it has low marketing
margins (50,00%) and high farmer’s share value (98.30 %). Based on the result of
the research, it cpuld be suggested although the efficency of the second marketing
channel was higher than the first marketing channel but it is better if the farmer
pass the fresh milk in the first marketing channel because the farmer was easyier
in the production facility (like cow’s credit and feeds), the marketing process and
it is also well provided for long term.



